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In 2002, Taiwan officially recommended the way of "Creative Industries" from
United Kingdom, to bring the art and culture into the development of economic
industry. Before developing cultural and creative industries, the most important
thing is to cultivate the cultural quality of people so that it can expand the benefit of
economic from the consumers and users point of view. The establishment of cultural
and creative industry park can not only enhance the development of cultural and
creative industries in Taiwan but also cultivate the cultural quality of people and let
people get in touch with the culture. The functions of cultural and creative industry
park are gathering, diffusion, demonstration and cultural facilities and services. It can
be used as the site of cultural and creative industries development and an interactive
platform as art performances and artists association. Taipei Songshan Cultural &
Creative Park is an emerging cultural and creative park set by Taipei City Government,
expecting to become the base of the design and development of cultural and creative
industries in Taipei.
The study chooses Taipei Songshan Cultural & Creative Park as a case to explore
whether people enjoy cultural participation, opportunities for cultural consumption,
and achieve the cluster effect which can lead local economic development
prospectively. The result of this study found that comparing with other successful
cultural and creative park, Taipei Songshan Cultural & Creative Park, which mainly
focuses on performance and leisure, is too business orient. Although the cluster effect
is obvious in a special mode of cultural and creative park management, the result of
this study shows that the advertising effect is poor and does not utilize the well
location properly to show the best performance. Matsuyama consumers for its cultural
and creative park's cultural participation, cultural consumption, and the exact role of
motivation have polled clustering feedback, indicating there are still some spaces to
modify.
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于 2002 年将「文化创意产业」列为「挑战 2008：国家重点发展计划」推动，
首次将「文化软件」视为台湾建设的重大工程。最高行政部门的文化建设委员会




















































东路 4段以北、忠孝东路 4段 553 巷以西、市民大道以南及光复南路以东所围地
区，基地东侧为内政部警政署刑事警察局、东北侧为台北铁路机场现址、南侧与
国父纪念馆隔街相望，行政辖区属信义区新仁里。松山文创园区分为 A、B 区，
占地 6公顷的 A区属古迹与历史建筑区域，占地 1.2 公顷的 B区(BOT 区)由原松
烟厂之 6-15 号仓库拆建后，改建成台北文创大楼。
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